
InvestateRealtyRecords
$14.5mProfit in2008
dubai — Bahrain-based Investate Re-
alty B.S.C. (c) announced its year-end
results for 2008with the company reg-
istering revenues of $26.8 million and
a net profit of $14.5 million for the year
ending 31 December 2008. This repre-
sents a 13.4 per cent return on the com-
pany’s paidupcapital.
Investate’s Chairman Dr. Habib Al

Mulla said, “Our ability to consistent-
ly deliver substantial returns to our
shareholders and clients in spite of
the prevailing volatility in the real es-
tate markets, highlights our commit-
ment to successfully achieve our stra-
tegic targets year on year. In response
to the current financial situation,
Investate realigned its strategy in the
secondhalf of 2008 to ensure itwould
meet the challenges posed under this
new economic order and to continue
to diligently serve its stakeholders.”
Commenting on Investate’s invest-

ment strategy for the upcoming year
Dr. AlMulla said, “In the coming year,

the focus will be on selective markets
that have been least impacted by the
credit crisis and offer stable returns
and those markets that were hit hard
but are expected to offer significant
upside potential . Our objective of
becoming a leading real estate player
withaparticular focusonmid-income
housingwill bemore conducive in the

coming years.”
Last year, Investate successfully

structured a landmark Bahrain Fi-
nancial Harbour development trans-
action in Bahrain and it also acquired
a prestigious 4.5 acre property on the
banks of the River Thames in prime
Central London which it aims to
masterplan and redevelop into a sig-
nificant residential-led mixed-use
scheme.
Timing it to capitalise on the in-

evitable rebounding of the London
market. In addition to these two ma-
jor transactions, the company also
strengthened its core business by
continuing to expand its geographic
and operational presence in key re-
gional markets.
Investate’s Chief Executive Officer

and Board Member Salah Nooruddin
said, “Our year-end results are a tes-
tament to our diligent market stud-
ies, and our ability to swiftly adapt to
changes especially in response to the

rapidly changing market conditions
that we have witnessed over the last
few months. In the short time since
our inception Investate has carved
out a robust reputation in the real
estate investment industry and our
skilled team is constantly looking at
ways to set new industry benchmarks
for our unique projects.”
Nooruddin concluded by adding

that, “Investate is fully aware of the
changing needs of investors and the
challenges businesses will face in
2009, but we see interesting opportu-
nities arising which we will be sure to
analyse and target on a selective basis
to realise quality investments. In the
upcoming yearwe shall be aggressive-
ly progressing our initiatives in Saudi
Arabia through our newly established
operating entity in Saudi Arabia and
we will be scouring the European and
othermajormarkets forunder-valued
assets. We shall approach 2009 with
cautious optimism.”

HabibAlMulla

Dr.SarojTapa,President, IndianLadiesAssociation.

BITS,Pilani-DubaiAwarded ‘A’Grade
dubai — BITS, Pilani-Dubai (BPD),
the branch campus of the famed BITS,
Pilani-India, has been awarded Grade
A by the National Assessment and Ac-
creditation Council (NAAC), the au-
tonomous grading body of the Univer-
sityGrantsCommissionof India.

NAAC, which assesses and accred-
its institutes of higher education, has
granted the highest grade to BITS cam-
puses - at Pilani, Goa andDubai. A high
power NAAC Peer Team visited the
sprawling BPD campus in Dubai Inter-
national City in early December and
initiated its rigorous assessment pro-
cedures - based on criteria like curricu-
lum, teaching-learning and evaluation,
infrastructure and learning resources,
student support and progression, gov-
ernance and leadership, innovative
practices and soon.

The Peer Team inspected all de-
partments, laboratories, the library,
sports centre and student facilities like
the clinic, canteen, etc. This was fol-
lowed by extensive interactions with
the faculty, staff and students. The
NAAC Peer Team’s findings empha-

size the various strengths of BPD. The
institution offers engineering pro-
grammes in seven disciplines, achiev-
ing unparalleled growth in less than
nine years. While the majority of stu-
dents come from the UAE and GCC,
there are enrollments from all parts of
the world, with around 27 per cent of
studentsbeinggirls.

An important observation was that

BPD graduates are well placed at vari-
ous centres of excellence around the
globe - be it corporates like Microsoft,
Oracle, Larsen & Toubro, Dell, Pana-
sonicandSiemensoruniversitiesof the
stature of Stanford, Cornell or Purdue
forMasters andPhDprogrammes.
TheNAACgradingwas receivedwith

great celebration at the BPD campus.
Dr M Ramachandran, Director of BPD,

congratulated the faculty, staff and stu-
dents, attributing the success to their
untiring efforts andachievements.
“The sincerity and hard work put in

by BPD to ensure the highest level of
education and career opportunities
have resulted in this excellence and we
will continue to tread in the same path
to serve the population of this region,”
he added.

dubai— Ras Al Khaimah
Centre for Advanced
Materials (RAK CAM)
held International
Workshop during 22 - 24
February, 2009.Under
the Patronage of Shaikh
Saud bin Saqr Al Qasimi,
Crown Prince and Deputy
Ruler of Ras Al Khaimah,
the first RAK CAM
International Workshop
on Advanced Materials
was held during 22 - 24
February, 2009 at Al

Hamra Fort Hotel in
Ras Al Khaimah.
An outstanding group of
invited speakers from the
USA, Britain, Germany,
India, an wd Switzerland
including Professors
Tony Cheetham, Mildred
Dresselhaus and Nobel
Prize nominee CNR Rao,
presented their work.
The workshop was

attended by around 100
materials scientists from
the region and elsewhere.

RAKCAMHolds International
Workshop

dubai—IndianEmbassy and
ConsulateGeneral of India
in associationwithEmpost
opened 12dedicated centres
to receive applications for
passports andvisas following
anagreementwith the
Embassyof India, AbuDhabi,
and theConsulateGeneral
of India,Dubai.

Thefirst suchoffice
wasopened inDeiraon 19
Februaryby theConsul
General of India inDubai,
VenuRajamonyandSultan

A.AlMidfa,ChiefExecutive
OfficerofEmpost andwill
start receiving applications
frompublic fromFriday,
20thFebruary.TheCentre
will remainopen from7AM
to 10PMonall 7 daysof the
week. The inauguration
ceremonywas attended
byAbdullahAlDaboos,
Vice-Chairman,President
ofEmiratesPostHolding
Group&Chairmanof
Empost.

The rest of the 12 centres

proposedunder the
agreementbetweenEmpost
and the Indiandiplomatic
missions in theUAE,will
open their doors for the
public from22February.All
theseCentreswill beopen
from7AMto 10PMonall
daysof theweek.
Awebsite (www.ipavsc.

com) is set up toprovide
informationon thevarious
servicesofferedand for
checking the status
of applications.

IndianEmbassy, CGIand Empost to
ReceiveApplications forPassports, Visas

dubai—Plug-ins, the
region’s premiermulti-
vendorCEretailer, has
received anoverwhelming
endorsement frommajor
consumer electronics and
appliancesmanufacturers to
participate in theUAE’sfirst
PriceProtectionPromise
programme.
Plug-ins’ PriceProtection

Promise provides a seal
of trust andauthority on
this pioneering assurance
of offering a refundof
thedifferencewithin 72

hours if Plug-insprices
on thepurchasedproduct
is betteredby anyother
recognised retailer in the
country.Abenchmarking
initiative, thePrice
ProtectionPromisewill be
anon-goingprogramme
between the consumer
andPlug-ins that theprice
tendered is themandated
price available for the
applianceorCEproduct.
This offer is available

across the entire inventory
ofwide-rangingCEproducts

andappliances in all Plug-ins
outlets in theUAE.
“Manufacturers and

distributorsof global
consumer electronics
andappliancesbrands
fully endorseourPrice
ProtectionPromise
programmebecauseof
itswin-win situation
for consumers and
themanufacturers/
distributors,” saidVishesh
Bhatia,GroupDirector
(Electronics, Engineering&
Technologies), Al Futtaim.

Major CEBrandsSupportPlug-Ins Price
ProtectionProgramme

WaghBakriLaunchesFirstStaple
Free ‘HygieneTeaBags inME

dubai — Wagh Bakri Tea Group, In-
dia’s largestprivatelyheldpackaged tea
group introducesWorld’s latest and In-
dia’s first staple free Hygienic tea bags
at Gulf Food 2009 for the Middle East
markets. Wagh Bakri has for the first
time ever launched staple free teabags
fordevelopedeconomics.
“The Gulf Food 2009 is a very im-

portant event for us for a variety of rea-
sons: it is the largest event of its type in
the world, it gives us an opportunity to
position ourselves as a leading interna-
tional Tea Brand and it’s the first time
Middle East will be experiencing staple
free hygienic tea bags where the aroma
of the hand picked premium tea stays
fresher.Thisstate-of-the-arttechnology
ensuressafetysincethebagsaremeticu-
lously tied by thread. There is no metal
and no fear of staple falling in the tea.
Also it possible to put the tea bags in the
microwaveoven.
TheWaghbakri groupwith a turnover

of Rs.400 cr ($ 80 million) and brands
which are household names in India,
North America, Australia, UK, andMid-
dle East have decided to aggressively
invest for customer satisfaction and in-
novation.We are targeting a 50 per cent
growth rate in theMiddle Eastwith this
top-notch tea bags.” said Piyush Desai
Chairman of the WaghBakri Group at
Gulf food2009exhibition.
RaseshbhaiR.Desai,ManagingDirec-

tor of theWBGroup, on the occasion of
launch said, “We have recently installed
India’s first & world’s latest machine
to produce non staple tea bag, IMA-
INDUSTRIA AUTOMATICHE MAC-
CHINE (IMA C27) in our Dholka plant
inGujarat, India. The company has pro-
cured IMAC27 fromItaly for producing
world class double chamber Tea Bags.
IMAhas production capacity of 250 tea-
bags perminute. C 27 tea bags will soon

beavailableonstore shelves across inall
major regions of Middle East and other
developed markets of U.K, USA and
Europe. Internationally tea bags have a
market shareof 70percent andwehope
to contribute significantly to the total
market sharewithourhighly specialised
hygienic product.Wewould also be par-
ticipating in Foodex Japan next month
withthisproduct.”
Elaborating further on the future

plansof the company, PankajbhaiR.De-
sai,ViceChairmanoftheWBgroupstat-
ed,” It is about ‘being from the future’,
seeing it and willing it to happen before
it does.We are the first Indian company
to invest in futuristic trend. We have
donemarket survey on the taste and lik-
ingof theconsumerandaccordinglyun-
dertaken this investment of more than
Rs 4 crores to suit the requirements of
health conscious consumers all over the
world.Ourexistingsalesvolumeismore
than22millionkg’sandannual turnover
is more than Rs 400 crores ($80 mil-
lion). We are also planning to increase
our production capacity by setting up
a world class factory at Nadiad, in the
stateofGujarat, India.”

dubai—Last Friday was like any ordi-
nary day in Ibn Batuta. The usual shop-
pers strolling around, Cineplex full of
eager movie goers, the food court ca-
tering to the hungry diners and Geant
almostbubblingwith its longcheck-out
lines. All was expectedly normal, un-
til a group of a dozen or so young men
walked into the mall and decided to
speak their minds! – well quite the op-
posite actually!
In pure silence, these young men, as

if on amission,made theirway through
the rush of the mall. Not a word ex-
changed between them, they remained
expressionless. To add considerably to
their mystery, they were all seen wear-
ing exaggerated bald wigs – impossible
to miss! Naturally, they were greeted
with endless stares, many smiles and
theoccasional lookof extremeworry!
Within moments, as if rehearsed,

theyfoundabusygatheringplace,aloud
referee whistle was heard and boom!
They had all frozen in place – literally –
nomovement, not asmuch as a blink of
aneye!Somewereseenposingas if they
are on thephone, some tying their shoe
laces and others standing and think-
ing. Understandably, within seconds
this became the centre of much atten-
tion for all passer bys.Crowds gathered
around and then more crowds, but the

baldmen remained frozen. Theories in
the crowd began to emerge. “They are
just playing” some said, while others
felt itwasallpartof theDubaiShopping
festival. Many in the crowd began film-
ing and taking pictures of this strange
phenomenon! But the question that
was on everyone’s mind was, ‘why are
they wearing bald wigs?’ And that was
very soon tobe revealed.
About four minutes later, another

whistle blew and like clockwork, the
entiremobunfroze anddispersed their
separate ways. Many even tried follow-
ing them to the exits, but in vain. And
beforeanyonecouldhavetimetoreflect
on the bald freeze they had just seen,
theywere immediately interceptedbya
smaller groupofClearSamplers -Clear
a leading shampoobyUnilever.
– well dressed and with a full set of

enviable hair! With a sample of Clear
Anti Dandruff andAnti Hair loss sham-
poo in their hands, they questioned
“Sir, have you seen this guy?”, pointing
to a picture of a bald head on the pack.
“Well if you do, please hand him over
this sample of Clear. Clear is the first
Anti Dandruff andAnti Hair loss sham-
poo that’s out there and we’re looking
for anyone who is tired and protesting
against baldness!”And with that, they
were gone too!

Clear ShampooCreates aBuzz inDubai
withBaldies on theLoose!

dubai —Tourism Ireland, the market-
ing representation body of the island
of Ireland in the GCC hosted their 2nd
trade mission this coming week from
the 22- 25,February 2009. Destination
training workshops were organised in
both Dubai and Abu Dhabi and all the
UAE travel trade were invited to at-
tend.
This year, 4 Irish tradepartners joined

Tourism Ireland in promoting Ireland
as a holiday destination and their prod-
ucts and services to the UAE travel
trade. They are the g Hotel, a popular
and unique boutique hotel located in
Galway city; Spa Ireland, a niche, spe-
cialist website offering an online and
offline booking service for the top spas
in Ireland; the Irish National Stud,
home to some of Irelands finest thor-
oughbreds and the only stud farm in
Irelandoperatingasavisitorattraction;
andDublinTourism, the official tourist
board forDublin.
This will be the second time for The

Irish National Stud and Dublin Tour-
ism to participate in Tourism Ireland’s
trademission.
Going into their 2nd year of full time

representation in the GCC, and notic-
ing a considerable increase in GCC
arrivals to Ireland in 2008, Tourism
Ireland sees this as an opportunity to

further strengthen ties with the local
travel trade.
Aiveen Ryan, Key Account Manager

for Tourism Ireland GCC says: “We
have had a good year in 2008, with a 25
per cent increase in visitor arrivals to
Ireland fromtheGCC.Weworkedhard
last year on establishing good business
relationshipswith the local travel trade
and look forward strengthening these
ties.Thismission is anexcellentoppor-
tunity to do so and introduce our local
travel tradepartners to our Irish indus-
try suppliers.”
Etihad Airways, the national airline

of the UAE operates daily flights to
Dublin with very high load factors and
will be lending their support by joining
Tourism Ireland as partner in hosting
thedestinationtrainingworkshopsand
offering a prize of two return economy
class tickets toDublin.TourismIreland
will be providing the hotel and ground
arrangements as their part of theprize.
Raymond Korban, Etihad

Airways’regional manager for UAE and
Oman,said: “Weareproudtoannounce
our sponsorshipof this eventandboost
our close ties with the Irish Tourism
Board. Dublin is a key destination on
theEtihad global flight network andwe
are proud to offer daily flights between
theUAEand the Irish capital city.”

TourismIrelandHostsSecond
TradeMission in theUAE

TheWaghbakri group with a turnover of $80 million has decided to aggressively
invest for customer satisfaction and innovation, targeting 50 per cent
growth rate in the Middle East with this top-notch tea bags.
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dubai— Indian Community Welfare
Committee, Indian Ladies Associa-
tion and Dr. Moopen's Group jointly
conductedaseminaronOvarianCan-
cer Awareness on Tuesday, 24 Febru-
ary 2009 in the Auditorium at the
Consulate General of India, Dubai.
The seminar was attended by a

large group of ladies from different
Indian Associations. Mr.K. Kumar,
Convener of IndianCommunityWel-
fare Committee and the noted social
worker welcomed the gathering.
Dr.Saroj Tapa, wife of Venu Raja-

mony, Consul General of India and
also the President of the Indian La-
dies Associationwas theChiefGuest.
In her speech, she has pointed out the
importance of such kind of aware-
ness programs concerning women's
health and is also opined that such
initiatives are done on a more fre-
quent basis.
The key note address was given by

Dr.Indira Venkitaraman, Specialist
Gynaecologist, Dr. Moopen's Poly

Clinic, Deira (a branch of Medcen-
tre) on the symptoms and Screening
for ovarian cancer.
In her speech, she extensively de-

scribed the risk factors, symptoms,
diagnosis, treatment options and
screening of this deadly disease. It
has got much higher chance of suc-
cessful treatment if it is diagnosed
early. She recommends that women
with strong family history of ovarian
cancer need to be examinedmore fre-
quently.
The presentation was followed by

a panel discussion. The active partici-
pation of audience made the interac-
tive session interesting and informa-
tive.
Dr. Indira Vankatraman, Dr. Mini

Ravi, Specialist Gynaecologist, Al
Rafa Hospital and Dr. Thomas Abra-
ham, Specialist Gynaecologist, Al
Rafa Poly Clinic were on the dais to
answer the queries.
Dr.Shanila Laiju, Hospital Admin-

istrator, Al Rafa Hospital proposed
the vote of thanks.
It is important for such initiatives

to be nurtured and encouraged by the
diplomatic missions for the benefit
of the expatriate citizens and pro-
ceeds further with activities that will
assist in providingmedical education
or awareness to its beneficiaries.

SeminaronOvarian
CancerAwareness

�������� ��������

BITS, Pilani-DubaiCampusatDubaiAcademicCity.

MiddleEastwillbeexperiencing
staple freehygienic teabags.


